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Personal Branding Pyramid 

This model has been developed during the International project Personal Branding 4 EUthe 

employment and presents 6 steps about how to built a Personal Brand.  

 

 

 

 

 

 

 

 

 

 

 

 

 

•  What is your reputation? 
Bersonal 

Brand 

• What strategies can you use to promote yourself?   Self-promotion  

 
• What 3  words best describe the value you offer?  
• What are your competitive advantage in the job you 

want? 
 

Best-self 

 
• Who must know about you? 
• What´s your ideal job? 

 

Audience 

 
• Which are your top goals for the next 

year? 
• What do you want to achive in life ? 

 

Personal Objectives 

• What is your vision? 
• What are your values? 
• What are your strenghts? 

Self-knowledge ( values, strenghts, passions) 
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1. Self-knowledge 

Values, skills, passions are part of the personality. Your personal brand is the collection of your 

personality characteristics. 

Self-knowledge supposes accurate self-perceptions about how you think, feel and behave and 

awareness of how this things are interpreted by others. 

Your strengths are your best qualities or talents that make you authentic, unique and engaged. 

Strength makes you feel self-confident and successful. Example: creativity, curiosity, love of 

learning etc.  

Your values are your guiding principles – things like: honesty, integrity, balance, being the best, 

calmness, challenge, perseverance, pragmatism, sensitivity, teamwork etc.  

Your passions are related to your personal interests and motivations- things you like to do just 

because you get lot of satisfaction.  

Your vision can be a great idea you have to change the world. Think, for example about one world 

problem you would like to see solved. This is your vision. 

2. Personal objectives 

In order to progress, people need to be aware about what they want to achieve in their life or 

career. This brings meaning and happiness to one’s life. Once you know what you want, you can find 

ways to get it. Once you get it, you feel great and keep going! So articulate your objectives for where 

do you want to get in the next year, 3 years, 10 years? 

Example: I want to be a student in Harvard starting with next year\ I want to work in a 

multinational IT company in 3 years.  

So, what do you want to achieve in your life? 

3. Audience 

When is clear for your what kind of job would you like to have, determine who is your audience. 

Who are those people that are already inside these jobs and need to hear about you, the big names. 

Learn what kind of profile they are looking when assessing candidates. Find them, position yourself 

in front of them, and create your personal brand messaging around keywords that attract them. 

Communicate open with other people and continuously make networking. 

4. Best-Self 

Once you know you know how you are, what you want and who you should get in touch with, you 

need to define your Best-Self.   

The best qualities, the best opportunities, the best attitudes for a particular audience, for reaching 

your objective in your field. In one particular context or job your Best Self is the sum of all the 

advantages (resources, experience, qualifications etc. ) you have in that moment.  Find your 

expertise and convince that you are the BEST. 

Example:  If you want to sell an expensive course in painting you’ll need to be seen as an expert.   
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5. Self-Promotion 

To start talking about a Personal Brand you need to start your self-promotion. The objective is to 

get ¨famous¨ for being the best in your topics.  Some resources that can be accessed easily are:  

Social media- Facebook, Twiter, Blog etc. 

Networking – (Never eat alone rule) continuously update our contact list. Think about a friend or a 

person that has a key role in a field you are interested and get in contact with him. 

Visit card- Make and unique and unforgettable one.  

Speak up –Take advantage of any opportunity to talk about your ideas or projects.  

6. Personal Brand 

A ‘Personal Brand’ is in many ways synonymous with your reputation. Your promise of value.  

It refers to the way other people see you as a business owner or representative of an idea, 

organization, or activity.  Are you a genius? An expert? Are you trustworthy? What do you 

represent? What words pop up in the mind of others as soon as someone hears your name? 

 

 

 

 

 

 

 ”Your personal brand is what people say about you when you’re not in the room “ Jeff Bezos 
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